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THE BEGINNING  



FAMILY OF ANNA BAKUMENKO  

Received ú1000 from a 

daughter of German farmer 

Regina Lindlmejer and her 

classmates  

AID TO THE BAKUMENKO FAMILY LAID THE FOUNDATION OF 
WRRU 



FAMILY OF ANNA BAKUMENKO  

A family farm in the vill. of Novoselivka, Chernihiv oblast  



FAMILY OF ANNA BAKUMENKO  

Lost a house, a barn, a tractor, a pig, 30 chicken and all the 

farm equipment  



TARGETED AID 



WRRU TARGETED AID  

 

suffered severe damages due to the war; 

have ag. production; 

donôt have access to other aid programs; 

donôt have alternative place to live; 

arenôt able to apply for loan for reconstruction;  

have no possessions to sell; 

The Aid is provided to the rural ag. households, which: 



Small farmers/family farms  

~ 27% of land 

30% of crops and  

45% animal produce  

Total area of UA arable lands is 28 mln  of ha (70 mln  ac) 





- lost a family member during war  

- family with multiple children 

- a sick/disabled family member 

- unemployed parents 

- pregnant woman 

- tight connection to the rural home 

 

PRIORITISING CRITERIA FOR OF AID RECIPIENTS  



BUSINESS STRATEGY 



USE TRAVELITEôS NETWORK OF TRUSTED 
FARMERS 

Within 14 years of work in 

Ukraine, we have developed 

over 3000 contacts 

WRRU uses trusted farmers in 

each of the regions to objectively 

identify the aid recipients 



AID RECIPIENTS IDENTIFICATION ALGORITHM:  

 

obtaining info on the most damaged households; 

visiting the households; 

choosing the family most in need; 

reconstruction budget calculation (third party experts involved);  

agreeing the budget with the board of ambassadors; 

issuing the costs to the project coordinator 



THE TEAM 



WRRU IN UA IS IMPLEMENTED BY TRAVELITE 
TEAM 

ÅThe team consists of 10 

Travelite partners and a legal 

expert 

ÅWe have worked together for 

over 5 years on commercial 

projects 

ÅWe use a corporation style of 

relationship 

Å5 project coordinators are 

actually working on the 

rebuilding projects  



BOARD OF AMBASSADORS 



Ambassadors are 

informed about each of 

the financial decisions 

which they can veto if 

disagree 

BOARD OF AMBASSADORS 

Investors can assign 

their ambassadors  



RECONSTRUCTION 
LOGISTICS  



4 STEPS OF AID 



ÅNO CASH - is given off. The aid is delivered in 

the form of reconstruction services and 

agricultural items; 

 

 

ÅNO UPGRADE - Aid recipients get the 

replacement of what they had before (etc. 

house, tractor, greenhouse 

IMPORTANT PRINCIPLES  



ÅProject Coordinators (PC) are contracted partners of "Travelite MICE & 

Travel" 

 

ÅEach Aid Recipient (AR) has a PC assigned to work with him 

 

ÅThe assigned PC receives the approved aid budget for each separate AR; 

 

ÅOne PC runs several aid projects; 

 

ÅPC is responsible for contracting the construction team, locating the 

materials, overlooking the construction processes, purchasing the 

equipment/farm animals and taking any actions to ensure the successful 

fulfilment of the project; 

 

ÅPC provides a report on the works fulfilled every two weeks and submits 

the full report by the end of the project; 

PROJECT COORDINATOR RUNS THE AID 
IMPLEMENTATION  



HOW TO HELP? 



DONATION TO 

Targeting anyone willing to support 

Ukraine 



AND/OR 

ñA Penny per bushelò 

Anyone can pledge to donate 1 

cent from each bushel of crops or 

each pound of  ag produce from 

the future harvest 

Targeting any ag producer worldwide 



AND/OR 

ñYieldò 

The farmers donate the 

commodities to the 

elevators/terminals with a 

purpose of having it sold and 

donated towards LifeNets 

Targeting any ag cooperative 



AND/OR 

Help us meet with MEDIA or decision makers 

of: 
- Ag Cooperatives 

- Ag Service companies 

- Ag inputs supply companies 

- Ag machinery producers 

- Funds and charity organizations 

 


